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2022 FOOD AWARD & CERTIFICATION
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BS 8001: 2017

A new standard for
the Circular Economy
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sfitwel

building health for all

HEREBY CERTIFIES THAT

Hunya Taoyuan Building A

in Taoyuan City, Taiwan has achieved a Fitwel 2 Star Rating
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Condensed Consolidated P&L

(fr - FEFLE  BERESLSTLER) (In Million NTD, except for EPS in NTD) 2021 2 2020 P e
EZEHPA Net Sales 1,755 100% 1,637 100% 7%
B Cost of Good Sold "(1,303) (74%)" (1,169) (71%) 11%
SXEFFER Gross Profit 452  26% 468 29% (3%)
EEEH Operating Expenses

EHER Selling expenses (400) (395) 1%

EEER Admin expenses (86) (73) 18%
EEEFH/NET Operating Expenses sub-total (501) (28%) (480) (29%) 4%
EEFAH Operating Income (49) (3%) (11) (1%) 345%
SEHMAEZ T Non-Operating Income (Expenses), net 18 1% 12 1% 50%
BEFA Income (Loss) Before Tax (30) (2%) 0 % ' #DIV/O!
FREMER Income Tax " 3 %" 0 %" #DIV/O!
AEREF Net Income (27) (2%) 0 %" #DIV/0!
SREE EPS(Basic) (0.25) 0.00 " #DIV/0!
BREESEME ROE 3.84% 4.90%
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aFEExR-QoQ

SHES Condensed Consolidated P&L
(20 FETLE BERESSTA%R) (In Million NTD, except for EPS in NTD) 20223Q % 202220 % 2213Q % QoQ  YoY
EZHA Net Sales 534  100% 385 100% 404 100% 39% 32%
SEmMT Cost of Good Sold (389)  (73%) (302) (78%)  (308) (76%) 29% 26%
EXFNFER Gross Profit 144 27% 82 21% 9% 24% 76% 50%
=SXEH Operating Expenses

EHER Selling expenses (99) (84) (87) 18% 14%

EEEH Admin expenses (28) (31) (24) (10%) 17%
SEER/NE Operating Expenses Sub total (131) (24%) (120) (31%) (114) (28%) 9% 15%
EEEA Operating Income 12 2% (38) (10%) (19) (5%) (132%)  (163%)
SEHMIA 6 5 6
EZIN @ (1% @ (1%) @ (%) %  100%
SEZEMIARS S Non-Operating Income (Expenses), net 2 % 1 % 4 1% 100%  (50%)
BwaEH Income (Loss) Before Tax 15 3% (37) (10%) (14) (3%) (41%) (207%)
FRSHER Income Tax 0 % ;| % 1 % (100%)
AREREA Net Income 15 3% (B7) (10%)  (13) (3%) (41% (15%)
SREH EPS(Basic) 0.14 (0.34) (0.12) (141%)  (217%)
BREERENE/F ROE/Q 0.50% -1.3% -0.9%
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EHEEEREE Consolidated Balance Sheet

(24 - EEFE (In Million NTD) AL HEER 0
EERERE Balance Sheet Highlights Amount % Amount % Amount %
RERABEE cash & Short Term Investmer 689 17% 635 16% 577 22%
FEUIFRIE Accounts Receivable 279 7% 224 6% T 8%
=7E8 Inventory 244 6% 257 6% 228 9%
BEEEE MNet PP&E 1,788 45% 1,778 A44% 1,393 54%
MERE Current Liabilities 541 14% 593 15% 439 18%
ErREAaE Non Current Liabilities 476 12% 425 11% 611 24%
EEEE Shareholders’ Equity 2,933 74% 2,994 75% 1,545 60%
BEE Total Asset 3,950 100% 4,011 100% 2,595 100%
FHEEEAE Inventory Turnover (Day) 59 69 68

FEIIE S EE R 8 AR Turnover (Day) 43 64 48

RENLE Current Ratio 127% 107% 131%
FENEER Quick Ratio 75% 57% T1%
BELE Debt Ratio 26% 25% A40%
FHEEE Inventory turnover Ratio 1.55 1.32 1.34

FEMIIE B == A/R turnover Ratio Ll 1.42 1.91
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202.2.3Q) 2021.30)

217 89
92 108
(335) (124)
463 0
(95) 0
274 0
(154) 0
(54) 0
0 0
(>4) (22)
0 0
(229) 36
125 88

YooY
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(5@@,\1&“\ SERERANBEHEZEMEE

111.09.30
A% H 5] WP Tt B i A A A AR E M 111.09.30 AMT  FrHEtE ()
REZB(R)NE FHAE 1,098 896 31,120,673 28.3199 483.50 531,316,216 0.39%
108/1244 3 1 5§ 465,117 40,000,062 86.0000 386.80 179,907,256 0.16%
109/0646 35 ¥ 426,440 40,000,072 03.8000 386.80 164,946,992 0.15%
111/0544 3 18 3§ 380,000 95,000,000 250.0000 386.80 146,984,000 0.13%
2,370,453 206,120,807 86.9542 1,023,154 464 0.83%
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